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Introduction - we said we would...

Focus on multi-channel payments and
services where we have retail networks

Results for the half year ended 30 September 2016



We said we would reshape the business

Reshaping business

Restructure from group -
to single company -

New Executive Board in place

Single company vision; values; culture

Significant restructuring to improve effectiveness and customer
service underway

Improve innovation & .
focus .

New Product Director
Greater emphasis on longer term planning to maximise innovation
Retail sales and operations restructuring

Launch next generation | | Retail == Payments
of systems g :
b

Rationalise portfolio .

Online sold on 8 Jan 2016 for £14.4m
Mobile remains in a sale process
= strong revenue growth, reduced loss
- offers below carrying value, impairment £30.8m

Conclude Collect+ .
discussions

Discussions continue
- service valued by participating brands and consumers
- high ratings

drives footfall to retail services

retail service mainstay

Progress in line with strategy

Results for the half year ended 30 September 2016



Financial review



Results in line with expectations

6 months 6 months

Period ended September 2015 2016
£m £m

Net revenuel 59.3 58.4
Other cost of sales (8.2) (8.4)
Operating costs (administrative expenses) (29.3) (25.7)
Share of Collect+ JV (0.4) 0.4
Operating profit before goodwill impairment 21.4 24.7
Impairment (18.2) -
Profit before tax 3.2 24.7
Tax (4.4) (5.0)
Adjusted earnings per share? 24.8p 28.7p
Dividend per share3 14.2p 15.0p
Additional dividend per share3 - 12.2p

1. Netrevenue is revenue less commissions paid to retail agents, the cost of mobile top-ups and SIMs where PayPoint is principal, card scheme sponsors’ charges and out

sourced call centres

2. Adjusted earnings per share is stated before the £18.2 million online payments impairment recognised in the prior period.

3. Excludes online business sales proceeds

Results for the half year ended 30 September 2016



Net revenue

Online Retail network growth Mobile
50 sold 2.8% growth
| 41.7%

58

56

£(3.7)m
£2.2m
£59.3m

54

52

2015/16
Online

Retail services
Billand general
Top-ups
Mobile
2016/17
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Cash generation and use

6 months 6 months

Period ended September 2015 2016
£m £m

Operating cash flows 25.4 28.4
Working capital 4.0 (16.2)
Cash generated by operations 29.4 12.2
Tax paid (4.9) (3.1)
Net cash inflow from operating activities 24.5 9.1
Net cash used in investing activities (5.4) (9.0)
Cash settled share based remuneration (0.6) (0.4)
Dividends paid (17.8) (33.5)
Net cash used in financing activities (18.4) (33.9)
Net increase/(decrease) in cash 0.7 (33.8)
Cash at beginning of period 47.2 83.2
Effects of foreign exchange rate changes 0.1 2.0
Cash at end of period* 48.0 51.4

1. Includes £1.7m (2015: £2.0m) of cash included in assets held for sale

Results for the half year ended 30 September 2016
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Financial review - summary

Good cash generation

Strong balance sheet

Continued dividend growth

Exciting progress
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Operational review



Retail Payments and Services - UK & Ireland

UK and Ireland net revenue

UK & Ireland 2015 2016 52 £0.3m
: I
Transactions (m) 280.7 270.7 51
Net revenue (Em) 48.9 49.5 50 £2.1m
Terminal sites 28,931 28,973 49
£49.9m
VS £40.2m

* Main focus was the launch of PayPoint One (now in 47
over 1,800 sites) and Core EPoS (now in over 1,000

. 2015/16 Retall Billand Top-ups 2016/17
sites)

services general

* MultiPay, 3 million transactions, attracting strong

interest UK & Ireland retail net revenue by service

2015 2016
* Retail services net revenue growth of 14.7%

- ATM net revenues up 9.3%; 4,000 sites
- Dr/Cr net revenues up 7.0%; 10,000 sites

m Bill and
general

- 45.1m card & contactless payments in-store IOE‘
- Strong focus for second half P
m Retail
services

* Bill and general net revenues up as mix improved

* Mobile top-ups net revenue continued to decline as
expected, now only 11.4% of net revenue

Results for the half year ended 30 September 2016 P



Retail Payments and Services - Romania

* Bill payment net revenue increased by 19.8% Romania 2015 2016

 Bill payment share 23.1% (September 2015: 21.3%), Transactions (m) 325 364
up 1.3ppts from March 2016, with significant growth Net revenue (RON m) 21.4 58 15

opportunities supported by national advertising _ .
campaigns to increase awareness Terminal sites 9,458 10,662

* Fast growing list of local clients providing further

differentiation: water, financial and refuse collection
« Top-up net revenue up by 24.6% reflecting strength Romania net revenue by service
of network, visibility and branding

2015 2016
* Retail network continued to grow, with differentiation = Bl andl 8%
through strong rural presence genere
Top- 25%
* Money transfer and road tax net revenue up year on ups
[0) [0) i
year by 66.1% and 109.7% respectively = Retai
services

* Further retail services under development

Results for the half year ended 30 September 2016 P



Collect+

13

¥ TRUST Excellent

9.2/10

* Growthin volume 5.7% and revenue 3.9%

* 6,000 sites 30,715

* Over 300 participating brands Customer reviews

* Clear market leader in collection and returns Collect+ at 100% 2015 2016

* Last year had temporary increase of Yodel charges

Transactions (m) 9.9 10.5
* Discussions with Yodel progressing

* Rated via YouGov surveys as the No.1 provider of customer Collect+ revenue (Em)  23.7 JESl

satisfaction and recommendations JV result* (Em) (0.8) 0.9
700,000 - * JV profit at 100%. PayPoint reports 50% of this profit in th
Volume of parcels per week Cons%rl?d;tgd Income g)'éagrtjnerr?tp:s v?/ell as 1c:)he r(lasvg;%éslgrisigg in
PayPoint UK Retail.
600,000
500,000
400,000 Revenue by service:
300,000

2015 2016

200,000 _
Click &
100,000 Collect
46% m Send
0
[N EEN RN AN N N N BN
((éo O m Returns
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Mobile

* Net revenue growth of 41.7%, transactions up 27.5%
* Processed over 170 million transactions since launch

* Leader in mobile parking payments, based in UK,
France, USA, Canada and Switzerland

* Consumers can pay with Apple and Android Pay
* Loss reduced, planning break even next year

* Notin line with strategy - sale process progressing

Results for the half year ended 30 September 2016

Mobile 2015
Transactions (m) 23.6
Transaction value (Em) 73.1
Net revenue (£m) 3.3

2016
30.1
100.6
4.6



PayPoint One progress




The opportunity

Technology
PayPoint in
store

Total store
universe

Major multiple groups

one stop

Huge investment in
latest technology

Highly complex organisations

Substantial buying
power with suppliers

9,500
13,000

M°Coll’s
TESCO

r £ & & & 4

Symbols and independents

Nisa Costcutier HE“ ISCR @
making a difference BESTWAY

Lower investment in technology
More fragmented

Less collective buying power and underserved

Symbols Independents

6,500 13,000

K14,OOO 23,000/

Source: PayPoint, ACS Local Shop Report 2015 and 2016 E:)



Convenience retail today

50,000
stores

37,000
independents

N—
vv

14,000
symbol
affiliated

74% owned and operated
by small business owners/
entrepreneurial first time

ﬁ investors

s

Average annual investment

£7,600 - independents
£10,700 - symbols

37% EPoS adoption in independent
stores

VS.

100% adoption in multiple stores

41% contactless and mobile payments
20% Facebook and Twitter

21% advertising screens

8% in-store wifi

1% digital shelf edge labels

Source: ACS Local Shop Report 2015 and 2016



PayPoint One overview



https://www.youtube.com/watch?v=TcwR_6eiqH0
https://www.youtube.com/watch?v=TcwR_6eiqH0

How PayPoint One delivers

1

Serve customers
quickly

Easy to use, intuitive
11.6 inch touchscreen

Easy to read 5 inch,
full colour customer
display

Superfast processor
and memory

Integrated EPoS, card
payments and
PayPoint

Advanced
connectivity

Broadband, WiFi,
Bluetooth beacon
and QR code ready

Cloud back office -
access from any
device anywhere

Fully expandable
with multiple ports

Improve
business
efficiency

High quality,
feature-rich EPoS

User friendly sales
reporting

Sophisticated user
management

Web-based
support and
training

Reliability and
resilience

Turning shopkeepers into businessmen

Future proof
technology

Flexible and
expandable Android
platform

Quick contactless
payments, inc. Apple
Pay and Android Pay

Fully supported for
total piece of mind

EPoS levels matched
to different business
needs



EPoS for all

Till app

Cloud access

User
management

Multi-
product
basket

Core Advanced
Shelf edge Stock

printing management

Simple Mobile

product

promotions .
scanning app

Price marking . o &
eporting

Business analytics

intelligence

Advanced +
symbol
integration

Supplier
integrations

e ——

ommercial
trials since
April 2016

Launched Early 2017
September 2016

Flexible platform for business growth

Late 2017



Our commercial model will reduce barriers to adoption

EPoS as an upgrade, rather than expensive stand alone purchase decision

Strong differentiation through:

Competitive price to retailer

Unique service range

Cutting edge technology

Commercial model to open up EPoS access for all and encourage maximum adoption

P



Price for PayPOint One bundled Sel‘vices (announced September)

Hardware No upfront cost

Weekly charge*

New customers £20

Upgrades to EP0S *
Core £15

Upgrades to Till *
e £10

Future EPoS iterations, supplier and third party integrations, value added apps.
Pricing announced when brought to market

* includes services currently charged at up to £7.50 per week E)



Early positive sales progress to 24 November .

>1,800 live

>1,000 Core EP0S

Aim to achieve ~ 4,000 sites by financial year end



Provides new insight

Since going live

* 10m baskets transacted
* £106m processed

Top 3 categories

* Cigarettes & tobacco
* Confectionary
* Soft drinks - to go

Pricing

* Lambert & Butler king size

*  Milk 4 pints

*  Volvic water

* Coca Colacan

*  Wrigley's Extra white bubblegum

73% Cash
27% Card — 40% contactless

24%

15%

13%

Min Max Ave
£8.85 £10.39 £9.11
£0.89 £1.85 £1.25
£0.79 £1.30 £0.98
£0.56 £1.00 £0.73
£0.45 £0.75 £0.57



What the retailers think about PayPoint One




Summary and future
developments



Summary and future developments

e Overall trading in the first half is in line with the company’s expectations
* PayPoint One and Core EPoS launched

* Accelerate PayPoint One rollout enabling further growth opportunities in
retail services

* Advanced EPoS will create opportunities in multiples and symbol groups
* Extend MultiPay offer
 Complete Mobile sale and Collect+ negotiations

e Continued dividend growth

Results for the half year ended 30 September 2016
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Appendix 1

Materials to support the consumer transaction



Materials to support the consumer transaction

UK Retail: Client media payment

PT ﬁment Card

‘ ScottishPower Quantum GasCard
yir Talu Rhent

SCOTTISHPOWER
The Energy People

Southern B2 q? C AR;?HZF COUNTY ai(inr,lrw‘(,‘.! L
=~ Water BN

CARDIFI

CAERDYDD

R A

Mr Chris Finn

Gas Card

Looking after your world

Results for the half year ended 30 September 2016



Materials to support the consumer transaction

UK Retail: Retail store

31

Do more at your local store

Mobile Top Up Energy Top Up Digital Vouchers
Bill Payments TV Licensing

.......

Do more at your local store

Mobile Top Up Energy Top Up
Digital Vouchers  Bill Payments ®
TV Licensing i

Results for the half year ended 30 September 2016



Materials to support the consumer transaction

UK Retail: Terminals, Pin Pads and ATMs

32

Results for the half year ended 30 September 2016



Materials to support the consumer transaction

UK Retail: PPOS virtual terminal

[ PPOS EPOS Simulation Tool 2.0.2.2

ltem \Prioe |
ARRIVA ARRIVA NORTHWE 13.00

I-MOVO E-COUPON REDEM -10.00
VODAFONE UK PAYT TOPU 5.00
Coca-Cola 0.95 500ml
Kit Kat 0.65 21g

The Sun
I
TRANSPORT &

RKIHC
SINPLE
PAANENT | By oo
TSSUIRG 1y 1y
eLectriciTy | OTTERY

Results for the half year ended 30 September 2016

PayPoint




Materials to support the consumer transaction

UK Retail: New and developing sectors

34

Digital content

Amazon Top Up
eVouchers

BUY HERE

(a) ]

TOPUP

1. Buy voucher with cash
2. Redeem code at Amazon.co.uk

@ PayPoint

Top up your
Xbox Credit today!

Buy games, movies, TV shows,
music, apps and more on Xbox
and Windows.

1. Buy voucher with cash

2. Redeem code
3. Use your credit!

P fa) XBOX

Results for the half year ended 30 September 2016

Cash Out

31906
PayPoint
NISA LOCAL
HELLO
ADDRESS LINE 2
AMAZON.CO.UK
6
AMOUNT GBP 25.99
13:47 14/11/16 -
SN 030145005 TXN 0149

Transaction Succesful
REF: 000053728155

TOP UP GIFT CODE:

YKWQ - JZEJMM - BM3U

To redeem your GC, visit
hittp 2w amazen.couk/redeem

Amazon.co.uk Gift Cards ("GCs") may be
used only for the purchase of eligible
products on Amazon.co.uk. GC balances
expire 10 years of the date of purchase.
GCsz cannot be transfemed for walue or
redeemed for cash. GCs are issued by
Amazon EU §.3 rl. ("AEU"). AEU and its
affiliates are not responsible if a GC is
lost, stolen, destroyed or used
without permission.

For full terms and conditions, see

http:éfwww.amazon.co.ukige-legal. @ ™ & @

Amazon.com, Inc. or its affiliates.
No service fees.

amazon.couk
~—

ENERGY CLIENT Contactus

u Clintname co ukinelp

[E] 0800 000 0000
M. N. Nobody Mo B - B, S-S
iy ot
N1 260

Your Customer Reference Number
A e ] 0000000 00000

Dste 22082014

Good news - here’s your £140.00 Warm
A few top tips to help you save on your
bﬁlt year in, year out

Home Discount
to helping customers use

Dear M Nobody s anergy and save money.
e 3 few tips from The Energy Saving Trust
1o help cut your bils down to size
* Uposabie 8 up e vashing
mbe dryer or dishwasher.

oy ety b
two halfloads.

* Adrpping tap wastes energy and in

us,
on your electricty use.

How to collect your £140.00

S manths ofthe e o hs etr 1o cotect ycm!\lDw Anthvee
uchers

Jougo 10 ik up water o taiffil s bath. So fi lesking
Your discount - please see over the page for detals. taps and mske sure they'e ahuays
ful turned o
+ Aways tum offtho fights when you
Where to get help if you've any questions loave 3 room
fivo yoar prog

most
i ht il A 4 Yo quakiod ot 1 it 20115 enur o ks o s st
elgibly o
T eres sy vou'd et ko about the scheme, o
oy cuesions,loase i deetgovkharmbom and o Skt ind

what youre looking for

Yours sincorely

e Samebosy
Managing Ovector, Residental Energy

ENERGY CREDIT VOUCHER E

!g:El:!:I Voucher No. 1234567690
This Voucher can be redeemed al any participating PayPoint oufel,

To find your neares! PayPorit oullel, wsil wiww.paypoinl.co,ukflocater
Terms and condiions overleal,
RETAILER - Please scan baroode to redeem. Further Instructions overiaat,

ENE'iﬂ‘imlclmilTlivl‘iiﬁTlER
£46 0 0 Voucher No. 1234567690
s This Vousher can b redeemed at any participating PayPoint outel,
To find your neares! PayPont oulel, vsit winw peypoinLco.ukocaler.

Termns and condiions overleal,
RETAILER - Please scan barcode (o redeem. Further Instuclions overieat,

ENERGY CREDIT VOUCHER E
£49 0 0 Voucher No. 1234567890
.. This Voucher can be redeemed al any participating PayPoint outet,

To find your nearest PayPort outet, st wiaypoint.co.ukfocator
Terms and conditions overieal

RETAILER - Piease scan barode 10 redeem. Further Insinuclions overiea!,

Simp le@

Payment

BEST ALTERNATIVE
PAYMENTS PROGRAMME

Category Winner

TCPA 2014



Materials to support the consumer transaction

www.collectplus.co.uk

collect+

parcels mad

Our Services ~  Business Users v About Us

Send, collect and , :
) s Our Services

return your parcels e I T

iy . Our three services are all designed to fit around your life, so you can send, collect and
Economy (3-5 working days) £499 £6.29 £839
Early til late, 7 days a week Y = return your parcels from your local CollectPlus store, at a time that suits you.

With thousands of parcel stores across the UK, Standard (Typically 2 working days) | £569 | £729 | £939
CollectPlus is a convenient and easy to use parcel
delivery and returns service

If you sell online. or w
No more wasted Saturdays or lunchtime queues, just a loved one. our send se;
you

the freedom to get on with your day

K your label onto your

parcel

Sending mere than 1 parcel? Try our bulk

Changed your mind? [ Excellent

You can return your unwanted items to over 9.3/10
300 retailers Find out more i

Return to:
e 23110

Customer reviews

How to click and collect wita:

Our Store Network s i
Londis [ecooperative (VioRT
With a network of over 5,800 local stores in the UK

open 'til late, we make sending and collecting parcels .
quick and easy. Costcutter BEERER® lea

OQur Services eBay Sellers Help | +
Send Store Locator FAQs in Q P
Return About Us Terms & Conditions

Click & Collect Our Partners Privacy Policy

Track a parcel Brands we work with

Merchants News

© 2016 Drop and Collect Ltd. trading as CollectPlus Registered Number: 06593233 | VAT Number: 946830691

Registered Address: CollectPlus, Victoria House, 49 Clarendon Road, Watford, Hertiordshire, WD17 1HP
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Materials to support the consumer transaction

Collect+: Phone pick up barcode

36
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Materials to support the consumer transaction

Collect+: UK network

PayPoint - collect+
UK Network

@collect+ Live Agents

Target network density
- 1 mile urban
- 5 mile rural

6,000
locations live

collect¥

parcels made easy

Results for the half year ended 30 September 2016
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Retail payments and services



Retail Payments and Services

*  We process high volume consumer transactions, for multi-channel payments and retail services (e.g. parcels) for
clients in vertical markets, through integrated flexible platforms

* Payments are typically low value and cover retail, internet and mobile, with money flowing to and from clients and
consumers

* The platform connects to retailers and clients, across different geographies, to whom we add value by providing
new services

*  We aim to help our clients deliver greater convenience to their consumers

Consumers Channels Accept  Process  Fulfil/ Clients
settle
Want to : Cash M | Retail stores Energy / Utilities i Want to offer
pay for : Internet u | ©39.,600in: Telecoms & Media i consumer:
things Mobile L El% Financial . i convenient,
H T I I I I Transport / Parking : efficient,
1 Public sector / Social housing i cost effective
# Retail (Inc. eCommerce) solutions
i - ; Internet Gaming / Leisure :
Want to Parcels B
access : SIMS N Mobile Online retailers
convenient Money N Mohile operators
retail services & transfer E ) Western Union
Offers L Ll FMCG companies

[] 3 4

Add value Consumer Add value

+ Convenient multi relationships * Multi channel payments
channel payments * Vertical integration

* Breadth of services * Specialised payment services

* Unique retail systems
* Consumers

We aim to grow by leveraging our platform in targeting more clients and retailers, in turn attracting more
consumers to use our services

Results for the half year ended 30 September 2016 P



Retail Payments and Services

40
*  Strongly differentiated, over-the-counter payment proposition
. The network: Retail 2015 2016
- UK, Ireland and Romania
- 39,635 convenience stores open early til late Transactions (m) 313 307
- Major utilities and service companies under long term A d
contracts, with some exclusivity verage'spen per 15.4 15.7
- Across multiples, symbol groups and independents transaction (£) ’ )
. Offering a variety of services: Transaction value (Em) 4,824 4,819
- Cashin: household bills, mobile top-ups, rents, licenses Net revenue (£m) 52.3 53.8

taxes and e-money loads

Cash out: DWP's Simple Payment service, energy
company rebates and local authority payments

Retail services: Parcels, ATMs, broadband, money transfer,
SIMs, card payments, receipt advertising

* Leading technology partner

MultiPay providing clients extending beyond cash
payments

Retail systems provider, uniquely positioned to drive
growth in the convenience sector

Market leading point of sale for payments and services
Advanced and enterprise versions of EPoS will expand
service proposition for multiple retailers and symbol
groups

¢ <, Ium &‘i) BRI ® Londis

o4
British G
e vodafone @DF EE.

. (neower) @-0m @SSE Sainsbury’s one stop

orange’ your local store

Results for the half year ended 30 September 2016

The co-operative

Costcutter
MCol's) ASDA TESCO

P
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All cards

Cards complement cash

yjuow e suoljoesuel|

Retail Payments and Services

h\\u

 91-dag
91-6ny
' 9T-Inr
9T-unr
-mH->m§
' 91-1dy
91-1ew
91-094
| 9T-uer
' g1-90q
| GT-AoN
 51-10
-mH-aww
| g1-Bny
GT-Inr
| gT-unp
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-ma¢a<
GT-sew
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y1-90
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-¢H-aww

y1-bny

Results for the half year ended 30 September 2016



Appendix 3

Strategy



Strategy - the world has changed and disruption is the norm -

Results for the year ended 31 March 2016 P



Strategy

...and significant changes taking place on the high street

“Online shopping stealing footfall from
ritain's high streets” 20 July 2015

rt the British

high street with footfall slumping

“UK high streets running out of time as

more shops close than new ones open”
6 March 2015

s are fading awa
are not opening fast enough to replace those that close,
despite the economic recovery.

While the 2014 rate of closures was similar to the previous
year, 16 shops a day, the study of 500 UK town centres
showed that net closures soared to 987, up from 371 in
2013.

paILY MINTEL

([ggelg

“Boom time for the British corner shop as

customers ditch the weekly trolley dash”
8 May 2016

Shoppers are gIving traditforrat-Briti orner stores a huge
boost by increasingly popping in for top-up buys. The weekly
supermarket trolley dash is now in slow decline.

Instead, millions are swapping bulk buying for their granny’s |
method of shopping — preferring to buy bread, milk, fruit, veg
and meat when they need it, research shows.

Almost half of shoppers “regularly” visit a convenience store,
says a study by market analysts Mintel.

Of these, six in 10 buy top-up groceries at least twice a
week, more than one in 10 visits up to six times a week and
one in 20 pops in every day.

The “buy it when you run out of it” shopping system has
lifted the convenience store market by almost 2% to
£38.7billion in a year. Experts predict it will soar by 13% to
£43.8billion by 2020.



Strategy
Our strategy has positioned us well

Our track record of innovation to drive differentiation :
» Aligned to key structural trends 199% 200 2000 208 2012 2016
 transition from cash to cashless e = coon
« transition from high street to online mogm R
e transition from analogue to digital — WET e
H M % - Card l::: Net ;
e Strong track record of innovation and e
differentiation -
* Business model underpinned by long term *
C o nt ra Cts Results for ear ended 31 March 2015
Pegge Adjusted EPS
* Market leadership
40
* Fast conversion of operating profit to cash 20 I I I I I I I
o N
* Low capital intensive business R
Pegge Dividend per share
* Progressive dividend covered by cash
40
. 1111
., =0 101
05 o8 0F 08 09 10 11 12 13 14 15 16
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Strategy
Strategic execution

2015 - 2017 reshaping business

2017 - 2021 building for future

Rationalise portfolio (M&O)

Conclude Collect+ discussions
Restructure from group to single company
Improve innovation & focus

Launch next generation of systems

* retail
* payments

Evolve next generation of systems
* retail
* Payments

Leverage scale & capability

Retail services

New consumer services

Develop Romanian business

Build out geographic footprint

Results for the half year ended 30 September 2016




Strategy
Reshaping business

47

Restructure from group
to single company

* New Executive Board in place

* Single company vision; values; culture

» Significant restructuring to improve effectiveness and customer
service underway

Improve innovation &
focus

* New Product Director
* Greater emphasis on longer term planning to maximise innovation
* Retail sales and operations restructuring

Launch next generation
of systems

Retail

Rationalise portfolio

* Online sold on 8 Jan 2016 for £14.4m
* Mobile remains in a sale process

Conclude Collect+
discussions

* Progress continues

Daciilte far the halfviear oandead 2N Cantembhaoar 2N148

A7



Strategy
PayPoint One - positions PayPoint at the centre of the store 48

Proposition before PayPoint One PayPoint One proposition

SPS & Collect+

SPS & Collect+ Retail services

Retail services

Results for the half year ended 30 September 2016 P



Strategy

Next generation of payment systems - MultiPay

49

Customer web view

Customer app view

Quick & easy ways to top-up

No more hills, just easy-to-manage top-ups, automatically
credited to your smart meters

In order to top-up your gas and/or electricity, all you need are your unique top-up card
numbers. When your smart meters are installed, you will be issued with unique top-up cards
(depending on your supply type); one for your gas and one for your electricity. Each top-up
card will have a 19 digit top-up number along the front or back, which is unigue to your
meter. These numbers can be used to top-up your supplies in a number of different ways,
enabling you to pay for your energy whenever and wherever you choose.

Top-Up Online Download the App

Top-Up by Phone

P

PayPoint

Replacement Cards Top-Up by Text Message Find a PayPoint Outlet

Results for the half year ended 30 September 2016

Utilita Energy

PayPoint PLC
% % % % ¥r (20)

Endava Test

My account

6 Gas account

€2

utilital

pre-pay the smart way v L/ Electricity account
-/ = \- ( 1
Top-up Pay in store

Register

B

My payment cards Manage accounts

®

Top-up now

o6 I
Store finder
Store locator

. -
My payments
1=

My details




Strategy
MultiPay

50

Transactions

500,000
450,000
400,000
350,000
300,000
250,000
200,000
150,000
100,000
50,000

Retail Transactions

Mobile (App) WEB IVR

Cumulative App downloads
250,000
200,000
150,000
100,000

50,000

Results for the half year ended 30 September 2016

* 6 million pa run rate on non-
cash channels

e Cash holding up well at >65%
of all txns

* App is popular




Strategy
Long term strategic vision

Our mission: is to lead the market in the provision of products to consumer
service companies and retailers, through innovative solutions and
first class customer service

F
F ]
T
E U . ) .
R A. Growth in retail services
D E
c B. PayPoint One
(0]
B P C. Growth in MultiPay solutions
P
A 0 ]
R D. Growth in parcels
10 year CAGR T .
U E. New consumer services
to 2016 in N
Net revenue of | F. Growth in Romania
T
[}
10.4% Y G. New countries

Substantial opportunity for sustainable growth
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