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PayPoint

EP® Results summary

A set of strong results with progress across all parts of the business in
line with our strategy

Record transaction volumes of 739m up 12%, and operating profit up
8% to £42.0m

Continued retail growth, with transactions up 10%
— UK and Ireland (UK & 1) retail network transactions up 9% (net
revenue up 19%)

— Romanian retail network continues to grow profit, with 30.7m
transactions (up 28%)

— Improved retail yield underpinned by 22% transaction growth in
retail services (net revenue up 22%)

— Parcel service! profitable and starting to scale with transactions
doubled

e&m commerce channels delivering top line growth with transactions
up 27%, net revenue up 8%

— Internet payment transactions up by 26%
— PayByPhone transaction growth of 29%

Dividend of 30.4p per share, up 15% plus a special dividend of 15p
per share

1. Comprises of our share of JV loss and UK retail network parcels net revenue less direct costs

2. The 2013 results cover a period of 53 weeks (2012 & 2011: 52 weeks) and as a consequence
percentage increases are flattered by an additional week of trading. Percentage increases on a
pro-rata basis would be lower than those shown

3. Excludes special dividend in 2013

Period ended March?2

Net revenue £m

82.7 90.4

2011 2012 2013

Operating profit £m

36.1 38.9

2011 2012 2013

Dividends per share pence?

23.4 26.5

2011 2012 2013
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PayPoint

Results summary continued

We have delivered strong growth, leveraging our assets and driving new revenue streams

Retail

— Improved yield through retail services justifies further site growth in the UK, leveraging payments, ATMs,
credit and debit functionality and parcels

— Our CashOut capability continues to extend, underpinned by the roll out of the Simple Payment service
(SPS), but further enhanced by many local authority contracts

— Selected by EoN to replace the Post Office in one county in Romania

— Our e&m commerce businesses are developing well in fast growing markets, with transactions up
27%, though they are not yet at scale

— Now under single management, we intend to position our capability for profitable growth in
this fast expanding market

We are increasing integration between technology platforms to improve our capability, efficiency and scalability
— Infrastructure developments focus on a single group architecture
— Consolidation of data centres over time
— Launch of single daily settlement to UK retailers
— Reviewing technology consolidation opportunities within our e&m commerce business



Financial review




IE® Strong business momentum

PayPoint
Period ended March

105.7
Net revenue ! 82.7 90.4 105.7 £m
90.4
Other cost of sales (12.0) (12.1) (16.0) 82.7
Administrative expenses (34.6) (39.4) (47.7)
Operating profit 36.1 38.9 42.0
Share of Collect+ JV (1.5) (1.8) (1.0) 38.9 42.0
36.1 '
Investment income &
finance cost (0.1) 0.1 0.3
Profit before taxation 34.5 37.2 41.3
Tax 10.6 10.3 10.3 ' '
( ) ( ) ( ) 2011 2012 2013
Diluted earnings per share 35.1p 39.8p 45.3p u Net revene Operating profit

Dividend per share 2 23.4p 26.5p 30.4p

1. Netrevenue is revenue less commissions paid to retail agents, the cost of mobile top-ups and SIMs where
PayPoint is principal, card scheme sponsors’ charges and out sourced call centres.
2. Excludes special dividend in 2013
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PayPoint

Cash generation and use

Period ended March

Operating cash flows

Working capital

Cash generated by operations

Tax paid

Net cash inflow from operating activities
Netcash used in investing activities

Bank loan

Equity dividends

Net cash used in financing activities

Netincrease/(decrease) in cash

Cash at beginning of year

Effects of foreign exchange rate changes
Cash at end of year

40.8 433 47 4
1.4 0.0 3.3
42.1 433 50.7
(11.0) (10.4) (10.6)
31.1 32.9 40.1
(4.4) (7.0) (10.4)
(6.0) . .
(15.0) (16.5) (19.0)
(21.0) (16.5) (19.0)
5.7 9.4 10.7
20.8 26.5 355
0.0 (0.4) 0.4
26.5 35.5 46.6




Key messages

* Net revenue and profit growth

 Excellent cash conversion

e Ongoing investment to secure future growth

« Balance sheet strong
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REta” (UK, Ireland & ROmanIa) Period ended March 2013

Group net revenue

. Strongly differentiated over the counter payment proposition

. The network:
— Over 32,000 convenience stores open early until late

—  Servicing most major utilities and service companies with
long term contracts, some with exclusivities

— Inthe UK, a good mix of major chains, buying groups and
independents with low churn (c. 3% pa)

. Offering a variety of services:

— Cash in: household bill payments, mobile top-ups and
e-money loads

— CashOut: Simple Payment service, energy company rebates,
local authority payments

— Retail services: Parcels, ATMs, broadband, money
transfer, SIMs, debit/credit processing, receipt advertising

—  Parcels service profitable ahead of expectations

. Leading technology partner:
—  Market leading point of sale for payments and services
— Single daily settlement system to UK retailers
— Largest provider of contactless technology in stores

UK multiple retail partners include:

The co-operative IIEREE @ —
Londis S==A
Costcutter  sainsbury’s

Elwmryg pemen e =P

2012 2013
Transactions (m) 569 625
Average spend per transaction (£) 145 14.9
Transaction value (Em) 8,256 9,281
Net revenue (Em) 77.5 91.6

UK clients include:
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Retail

UK & Ireland

Bill and general payment revenues continue showing growth,
enhanced by the DWP’s Simple Payment service

Mobile decline mitigated by Health Lottery and e-money revenues

Net revenue growth across all retail services products

—  ATMs +1%, debit and credit +30%,
SIM sales +16% and parcels volume has doubled

Continued retail service innovation
— Roll out of virtual terminals to key multiples continues

— Broadband connectivity currently in
almost 4,500 sites

— Single daily settlement to benefit retailers

Almost 1 in 5 UK adults have used a PayPoint UK Retail
product or service in the last 12 months*

Strong consumer advocacy

—  98% Customer satisfaction - very satisfied (86%) or
satisfied (12%)**

— High Net promoter score of 71 (comparable to Apple
and Virgin)*

Period ended March

Retail net revenue bridge £000

. h

10,714
2012 Bill & Top ups Retail Other 2013
general services

Retail net revenue by service

2012 2013

Othe
5%

Other

Retail °%

Retail
services
18%

services
18% Bill
and general
48%

Bill

and general
53%

Top-ups
29%

Other net revenue includes fees for SBI charging, software development,
configuration and settlement of claims

*TNS Omnibus survey March 2013 ** IpsosMORI Customer Exit Poll December 2012
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Retail

Romania

Bill payment transactions increased by 35% and top-ups by 2%

Bill payment market share now 12% with significant growth
opportunities supported by national TV advertising campaigns
to increase awareness

In addition to national clients there is a fast growing list of local
clients; water, financial, refuse collection, providing further
differentiation

Retail network continues to grow through special project
initiatives with clients, with focus on yield management

Selected by EoN to replace the Paost Office in the county of lasi with
the remainder of the region of Moldova likely to follow suit

Romanian clients include:
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Period ended March

Transactions (m)

Transaction value (RON m)

Terminal sites

2012

24.0

1,832

6,730

2013

30.7

2,804

7,339

Romania

e
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Collect+

. JV with Yodel to transform shopping fulfilment for consumers

. Pioneer and clear market leader in parcel collection and returns
through local shops, as convenient alternatives to home delivery
or Post Offices

. C2C and B2C parcel services have experienced strong growth
— 5,255 sites (+11% net growth)
— 212 participating brands (+68% growth)
—  Total volume growth 2.0x ; revenue growth 2.2x

Period-end

250,000

Weekly Volume
(parcels per week)

200,000 -
150,000

100,000

50,000

Corporate customers include:

amazon AlJRORA sdasigan

collect+

Period ended March

Collect+ at 100% 2012 2013
Transactions (millions) 3.8 7.7
Collect+ revenue (£m) 8.0 17.8
JV loss* (Em) (3.7) (1.9

*JV loss at 100%. PayPoint reports 50% of this loss in the .
Consolidated Income Statement as well as the net revenue and direct
costs from parcels in the UK retail channel results.

Revenue by service
2012 2013

Returns
49%

REINIS

Deliveries 48%
28%

Deliveries
29%

Collect+ is reported in the Consolidated Income Statement on a loss
after tax basis only and therefore its revenue and net revenue are not
included in the consolidated revenue and net revenue.

- TG 2% ‘ T 'rllr-' T '-mu' -
qq € 2 —— WINEC Tl —— t
Lathwates  yodafone by Stipérdry. AN | fotin Liswis 14



Collect+

Collect+ solves the retailer challenge to provide consumers
with a more convenient and flexible delivery and returns
service

The click and collect market is anticipated to grow strongly
as consumers adapt to alternative delivery locations

Collect+ is the largest operator in this space and is well
positioned for further growth

— New client additions, to include new sectors such as
technology, general merchandise as well as
fashion/clothing

— Launch more flexible offer with inbuilt loyalty scheme
relative to the Post Office

— Enhance current offer with launch of a faster service

— Increase the size of the collection store footprint from
within the PayPoint estate

Collect+ success is attracting competition

Corporate customers include:

@ -zalando ¢ lanks
@ 'woes @08 T

Ent.x-.m

e tiiepestcloel e ﬁE.urﬂ:lu me.com

«® OFFICE

g atilal ]

collect+
Annual market growth of UK Click & CoIIect
= Market volume (M parcels) 94

volume*
71
51
37 I

2012 2013 2014 2015 2016 2017

* Source: IMRG

If customers could choose alternative delivery
locations, 40% would select locations consistent with
the PayPoint/Collect+ network (2012 = 37%)*

40%

25%

16%
11%
7%

__

Convenience Secure Iocker Retailers' own Do not want to Other
box near to a store networks  specify
regular route

you travel

* Source: IMRG
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e&m commerce

Period ended March 2013

Group net revenue

Core to group strategy to provide clients with multi-channel
payment capability

Accesses fast growing markets and acts as a bridge for
the eventual migration of cash to electronic payments

Consists of internet and mobile payments capabilities,
neither of which are scale businesses

Businesses now under single management to better

position our capability to secure profitable growth Period ended March 2012 = 2013
Transactions (m) 90.1 1141
Transaction value (Em) 3,864 4,814
Net revenue (Em) 13.0 14.0

Web merchant partners include:

LOVESTRUCK. "  sportingbet Werld

i usyy Do (ol

HE'IT‘IH LA AaIme S, LU T

WH Smith EFair|\
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e&m COMMErce - our Internet payment business (PayPoint.net)

One of the largest independent PSPs in the UK, based on revenues

Provides secure debit/credit card and other payments for web
merchants as well as fraud screening and reporting systems

Volumes growing (26%)

— Includes 4.6m energy prepayment transactions from

UK, up 60%

Broad, stable portfolio:

— No single customer represents more than 5% of revenues
—  90% of revenues from customers using us for more

than 1 year; 47% more than 5 years

Web merchant partners include:

FIREECX

Internet net revenue by service

2012 2013

45%

= Gaming ® Financial services

u Lifestyle Online retail

nces? 5. E0 2
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e&m CoOMmMmEerce - our mobile payment business (PayByPhone)

. Leader in mobile parking payments in UK, France, USA and Period ended March
Canada, and well placed in fast growing markets
PayByPhone net revenue by geography

. Over 5 million users have registered on our system
since inception 2012 2013

— Over 100,000 new users added every month
—  Over 250,000 individuals use the service every week

North
America
32%

North
America

. Continued development 36%

— Apps
— NFC (contactless) deployment

—  Focus on urban mobility; parking, toll payments,
bicycle rental

— New API to allow non parking payments

— Les Taxis Bleus (2" largest taxi operator in Paris) contracted

to go live for mobile payments shortly PayByPhone transaction volume 000

. Good sales success
— 4 new London boroughs

8,763
— New York City trial, Seattle, California state university s
— 11 new wins in France, including 5 additional suburbs B UK and France
in Greater Paris
North America
. Path to profitability through -
2012 2013

—  Continued revenue growth, but tenders remain
slow to implement

— New mobile payment revenues via API
—  Cost improvements e.g. call centre and text costs

PayByPhone clients include: = s
P ; i B i R City of Wistminsicr — _:'-
e =7 E¥ @ B @
18

& ISLINGTON VARNCOUVER s INE=1 {{ CiTY "ull.l“..ll:-|1;.l:'\-\_' !k‘."-"fﬂ-,.l.,.:—"f_k_",":""'

s o [
eARK [T TaTr] Cily Csuneil & Haringey


http://www.vincipark.com/

Summary and outlook




PayPoint

E® Summary and outlook

Current year trading is in line with the company’s expectations with a strong foundation for future growth

We will continue to execute on our strategy:

. Leverage and grow our retail business
— payment revenue growth in UK and Romania
— further enhance retail yield through the continued development of our retail services proposition
— growth of the UK and Romanian retail networks

. Within e&m commerce increased levels of integration between our internet and mobile businesses will enhance our
capability and opportunity for profitable growth in fast growing markets

. Continued investment into the group payments platform to drive greater multi channel capability and efficiencies

. PayPoint UK retail, Romania, PayByPhone and Collect+ are all market leaders and are getting stronger in their markets

20
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PayPoint

The essence of what we do




Appendix 1
The ‘essence’ of what we do

. We aim to help our clients deliver greater convenience to their consumers

Want to
pay for
things

Wantto
access
convenient

Cash
Internet
Mobile

Parcels
SIMS

:Money transfer
retail services =

Offers

=

Channels  Accept  Process

Fulfill /
settle

. We process high volume consumer transactions, for multi-channel payments and retail services (e.g. parcels) for
clients in vertical markets, through integrated flexible platforms

. The platform connects to retailers and internet merchants, across different geographies, to whom we add value by providing
new services

Clizmts

31, 00K petall
shores in

i
(IR
.6 00

infeanict
merchants

phsore

fudilment

F2

PayPoint

F2 PayPoint.net

-

Energy / Utilities ! Want to offer

Telecoms & Media

consumer:
Financial convenient,
Transport/Parklng 1] e efficient,
Public sector / Social housing : cost effective
Retail (Inc. eCommerce) m solutions

Gaming / Leisure

Online retailers
Mobile operators
Western Union

FMCG companies

We aim to grow by leveraging our platform in targeting more clients, merchants and retailers, in turn attracting
more consumers to use our services

. Payments are typically low value and cover retail, internet and mobile, with money flowing to and from clients and consumers

22



FP Appendix 2

PayPoint

Materials to support the consumer
transaction




FP Appendix 2
paypoint UK Retail: Client payment media

Council Tax
Payment Card

Customer

Cerdyn Talu wredan payment
Treth y Cyngor PECSI card

&332031

. P NIRTIN
14 K BE cor Wi

J”“lhi E NEP

= Southern 2 »
= Water BT
“More possibilities.

15000011

MR P MC SWEENEE

Pavment Card

Gas Card |

Britiah G ’
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Appendix 2
UK Retail: Retail store

25



Appendix 2
UK Retail: Retailer external signage

Gas
Electricity
Telephamne
Phomecands
Cable
Water®

TV Licence
Mall order
Holidays

Bill payment
Maobile top-up
v

Council Tax®
Bass tickets™
Mobile Top-Up

26
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PayPoint

Appendix 2
UK Retail: PPOS merchandising
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Appendix 2
UK Retail: Terminals and ATMs
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Appendix 2

UK Retail: Terminal / PPOS receipts

Sample SPAR Tag

PayPoint 19999

Deno

Saftware

Recei

ERITI H GAS HOME TRADING

Gas Pa ment Flan (GFPF)

T P 5.6

06:58 22/05-07 .
SN 023050001 TEN 3818
GAS PAYMENT PLAN {GPP%
PROVIDES THE FLEXIBILITY
TO SPREAD YCUR PAYMENTS.

50 P sPAR[(Y
Gourmet
Ready
Off Meals
Present this coupon
at the till when buying a
SPAR Gourmet Ready
Meal in any Tates store

in London to receive
your 50p discount.

IH THE TESTROOH

LGC

ORRMGE

EAY-AS-YOU-GO

8044 | 292003238 145857
7138 -83-065-84 :
SN Bez3eSanr 1 THH 568

FAYMENT SUCCESSFUL

CLIENT SITE PPOTPRB2@213
EEF ETPPCCAGFB4247E
Flease Dial Z345 cto | ink
card uvith nobile phoneg
For use ofF cradit

E Voucher

Utility Payment/

Transport Ticketing

v

PayPoint 31006
TEST 3

3 THE TESTRQOM

uGC

Severn Trent WU&Cer
Uatercard Payrnsnt

I@ISFELEEI38

AHDUNT GBF 5008
IS1i@ B3-96-04 :
5H BZ3BSaasa THH 5234

IF ¥OU HAVE DIFFICULTY
IN PAYIHG YOUE URTEEREILL
PLEASE CALL BodSr Sepboa

F.P /

N THE TESTEOOM

WGe

WODAFORE LK

FAYT TOFUF WOUCHER
SE26 13460868 1 pEBaad

RMOUNT GEP 5.90
17§16 @3- @6 B4 H
Sk E23E5807 1 TR E247
YODAFOWE

E-VOUCHEE

SCHENE

Payrent Successful

EETF PEV 155E8@247

PIN 248866572833

SH BRAJE4LE1
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Appendix 2

A

PayPoint UK Retail: PPOS virtual terminal
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Appendix 2

A

PayPoint PayByPhone: Parking payment:

IVR, SMS, mobile web

ses by TOPAYCALL:

0207 005 0055

e

pa"-,r:: Y ﬁhﬂnﬁxu.uh

To pay call:

0207
0050055

Chr wisit:
paybyphone.co.uk

S EEL SEm Ssreman o Ly

Location

12345

=l

:13 payby phone

payez votre
stationnement
par mobile !

ou par internet ou appel local

paybyphone.fr
0174181818

@

suivez les instructions

Munissez-vous du code place
inscrit au sol a coté de votre
stationnement. (ex:A-10)

ogntrazluoodl tarif

Remplacez la lettre de
I'emplacement par le code
tarif. (ex pour A-10, entrez 161 )

a=161

résident 261

B= 162

résident 262

2 entrezlen® de place
puis confirmez la durée
(ex: pour A-10 entrez 10)

31



Appendix 2
PayByPhone: Les Taxis Bleus

PAYEZ VOTRE TAXI PAR MOBILE

@- Pajrhyphnne fr| Hirsybyphone
mrunmm 3883 uhi:::q_!- m e

walider

1. Passenger
scan or connect

Prpnn eotre Tom B g ety |

WL DA BLEUS AT
W vatirial i ekl b ik b Lk

2. Driver

i enters amount

FayliyFiaseT
[rrgaairar ol e memds J4F rodes 7
wrw i hincies vlda

(S —
[ Commandor on sl |

e =

3. Passenger
:n||1firms payment




Appendix 2
www.collectplus.co.uk

collectH .

et Bl i wbp i ol g e s S}

Parcels made easy - at your local corner shop!

EI™1
-
W =
ol O pareed
e " e T Ty e R R !____I

St b i = - ﬂ -‘-«-"";_-_

Attach a label 2 Drop off your parcel 3 Relax

iy,
FBCLTR BaleA. 10 el Ak BB Te] DTN Ml T i 1 ;:1-::‘.:‘-! A
Ty, - /

ebv EVONS [EEEEESET
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Appendix 2

A

PayPoint www.collectplus.co.uk — Parcel delivery

collect+

i
f
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Appendix 2

www.collectplus.co.uk — Parcel returns

Luttlewmods IEEEEEEES
H" - Bk i Tl
mrﬂc‘lk ¢ B o rekam

asos v Bosk i ke

Brdan v oo

collect+ -
S e onnt b sl parted 3 wach (5)
@ Fetums mada eany - at your locas Ehl'.'-[}
AR A = Linfa| - =il T o 1
LT o - e
™ i TR o o Tpkaris

» Chodse your nedailer froem (e kst Dalow o iy Beng their nams

Shvd i wewdd

¥ Andeww Jmmany

F AFE HEA

L e i [t s ]

B dguabidgues

& Argd Dullel

F Arfgara

b RS0 Dt & Dol b ASDS
» Bt e - Prgon Promaion
L

& Azgpere Poasrasn Despn

m B

sgnin §
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PayPoint

Appendix 2
Collect+: Phone pick up barcode
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Appendix 2
Collect+: UK Network

»  Target network density
- 1 Mile urban
- 5 Mile rural

Over 5250
locations live

BayPoint - collect+

#placts Liew Agmnin
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Appendix 2
PayCash — merchant’s website

D

e

Cards Flowers

Payment Options

=5

(5 e sccest mese cans
vsa R E B 550 2

G Vi Oa) 0L BOOSDE TRESE ORIl

Hella Vivienne  Logaut

Gifts Q

Pay by card

Questigng® Coll 0245 4500 100

by Aseount AHEm's my oiter Hals
EoL ok iy I

Pay for your ceder wigh 3 credit o dabit cand

Add Prepay and Checkout

Savw money and makor ordenng simple. Sdd
E20 ¢ meen bo your aocount and we'll add an
wxctra 25% frea

Pay with PayCash

W yoo donl want to use a creit | delbit cand, pay for your
gedar with cash at 3 PayPoint gutist

Back
Moonpig Products Helpful Links About Moonpig Gur Apps
Geeotings Cards Diedevery Inkrmatson Aoyt Us
Flowers Fids Contact Us

iiF‘h{mn 'i' Android
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Appendix 2
PayPoint PayCash — consumer voucher

Pay cash at PayPoint

Pay lor your gnling punchass n caah 51 BNy
ore of meaty 20,000 PayPoinl outists across

PayPoint the UK!

moonpig o

Tl ygaa Bor yinir Orcksr, The detads Gf wiech i@ &8 Tolorwi
M il FayPaesd Dullal?®

& Amiourd Payable £10 78

» Coder Mumber LLWIRS Gwwr @8 par cash of g1l UK
hdciabidids dim wethdi o
Fiease prod oul s eegicn e Beie i bo o FayPord oulist. in fhe even] Tha A e e T
WO e Lmialie {0 prnd T pecece | plesase ek i FeODe OF e 19 ciigl mdlad in naral dreas of the
rrsber bakyw The bancods . Winen salkifeg paymert, po mud] pay the bl nadrdt PayPoinl aullst

s iR crder Bor wour purchase (o be condamed
Be Bl woiar A d e St

T privi [Fed Freoics, plende Chek e s Amply @isuhin o vt
a1 Ll 8o iR ]

Fiaate mole, o ackieen taees dey despabch from Mondery o Friday_ swe'l

o] CONTTAIcn O your Cadh pawriesrt Troem the PapFodnl rebalar by 2pen

1 el kol 1o 1S e 08 e PRYPOME $eRlam S OO The et

b Bdeargig. Theweiore, pieets arsur p Yo pary By Skl sl & PayPoind oulief By 1 450 of The iabest b funve

wour order despaiched o the: Same dery

=
Pay cash at PayPoint: Your Onder Invoice E
Ordier ULWIRS
GG 1845 0367 1Mk4 841
£10.76

Espires on 0506013

) L i ey Py B vy ParyiPond pa el vy Rokinsy e prandedl innioe e e
2 w pregenirg § 1o the cachess Tur goods will Do dispestc i By (e
T T merchart onoe paryeent s been Cléawesd. T o reapars oy furihes

g EEE RN g dng Wey orded . pleadl conbact e maeciand

dguel WriERactenl THun (h dorfioeras’ 5 CRTh Bl £0 30 W Baromde oF (Ped wrowed [V el buescis sl s g B Eyfen A T
Tl digye conde bmtwmh thay brcode ol Saleot Iefiaroods o e Touch someen Toge b @rvcomos iTieuns B el B
Tt Tonrerm bl b I undlorfesd B b Poled eiela el T Pliy Poesd fietigd
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