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Results summary

A set of strong results with progress across all parts of the
business in line with our strategy

Net revenue up 9.7% and operating profit up 10.9% to
£20.9m

Retail net revenue up 10.0%
— UK and Ireland net revenue up 9.4%

— Romanian network continued to grow profit with
transactions up 33.7% and net revenue up 23.4%

— Improved retail yield

— Collect+ JV became profitable and started to scale
with transactions up 72.2% to 5.7 million

e&m commerce delivered top line growth with transactions
up 22.2%, net revenue up 7.6%. Transaction growth:

— Internet payments up 17.0%
— PayByPhone up 43.1%

Interim dividend of 11.4p per share, up 11.8%

The 2013 results cover a period of 26 weeks (2012: 27 weeks) and as a consequence of an extra
week in the prior period, percentage increases in the current period are lower.

Period ended September’

Net revenue £m

41.9 49.3

2011 2012 2013

Operating profit £m

16.7 18.9

2011 2012 2013

Dividends per share pence

8.7 10.2

2011 2012 2013
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[EP® Strong business momentum

PayPoint

Period ended September 2011

£m
Net revenue ' 41.9
Other cost of sales (5.9)
Administrative expenses (19.3)
Operating profit 16.7
Share of Collect+ JV (0.9)

Investment income less costs 0.1
Profit before taxation 15.8
Tax (4.5)
Diluted earnings per share 16.7p

Dividend per share 8.7p

49.3
(7.4)
(23.1)
18.9
(0.7)
0.1
18.3
(4.6)
20.2p

10.2p

54.1
(8.1)
(25.1)
20.9
0.2
0.1
21.3
(4.9)
24.0p

11.4p

£m

41.9

16.7

54.1

49.3

18.9

20.9

2011

m Net revenue

1. Net revenue is revenue less commissions paid to retail agents, the cost of mobile top-ups and SIMs where
PayPoint is principal, card scheme sponsors’ charges and the cost of out-sourced call centres.

2012

Operating profit

2013



FP Net revenue Period ended September 2013

PayPoint
£000
56,000

52,000

48,000 -

44,000 -

40,000 -

36,000 - | | | | | | |

2012

Bill and general
Top-ups

Retail services
Internet
PayByPhone
Other

2013



[EP® Cash generation and use

PayPoint

Period ended September

Operating cash flows 18.9 214 241
Working capital (5.5) (2.7) (7.0)
Cash generated by operations 13.4 18.7 171
Tax paid (5.3) (5.2) (5.0)
Net cash inflow from operating activities 8.1 13.5 12.1
Net cash used in investing activities (2.4) (5.4) (5.6)
Cash settled share based remuneration - - (5.3)
Equity dividends: - Final (10.6) (12.1) (13.7)
- Special - - (10.2)
Net cash used in financing activities (10.6) (12.1) (29.2)
Net decrease in cash (4.9) (4.1) (22.7)
Cash at beginning of period 26.5 35.5 46.6
Effects of foreign exchange rate changes (0.1) (0.4) (0.4)

Cash at end of period 215 31.0 23.5




IEP® Financial review - summary

« Strong balance sheet

« Continued growth in:
— net revenues
— earnings
— dividends

« On track to meet the company’s expectations taking into
account the timing of expenditures



Operational review
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Retail (UK, Ireland & Romania)

. Strongly differentiated, over-the-counter payment proposition Period ended September 2013

. The network: Retail as a percentage of
group net revenue

— Over 34,000 convenience stores open early until late

—  Servicing most major utilities and service companies
with long term contracts, some with exclusivities

— Inthe UK, a good mix of major chains, buying groups
and independents with low churn (c. 2% pa)

. Offering a variety of services:

— Cash in: household bill payments, mobile top-ups and
e-money loads

— Cash out: DWP’s Simple Payment service, energy

company rebates, local authority payments 2012 2013
— Retalil services: Parcels, ATMs, broadband, money
transfer, SIMs, debit/credit processing, receipt Transactions (m) 293 289
advertising
— Collect+ JV profitable ahead of expectations Average spend per transaction (£) 14.6 15.3
. Leading technology partner: Transaction value (Em) 4,264 4,428
— Market leading point of sale for payments and services
Net revenue (Em) 42.5 46.7
UK multiple retail partners include: UK clients include:
¢
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Retail Period ended September

UK & Ireland Retail net revenue £000

Bill and general payment revenues continued to show
growth, enhanced by the DWP’s Simple Payment
service

Net revenue growth across most retail services
products

— Good retail services network growth: +400 ATMs,
+900 credit/debit sites, +300 money transfer sites

— ATM transactions +17.7%, credit and debit
+13.3%, SIMs +26.2%, money transfer +59.1%

and parcels volume up 72.2% 2012 Billand Top-ups Retail Other 2013
general services
Over 1,000 new PayPoint sites added. Sales success Retail net revenue by service
in retail services helped to increase retail yield 2012 2013

Other
Continued retail service innovation 8%

. . . Retail Retail
— Roll out of virtual terminals continued. Epos A Bl N Bl

integration with most key providers 21% and general 22% and general

47% 50%

— Broadband connectivity in nearly 6,000 sites,
with new broadband ATM to be rolled out in the
second half

— Single daily settlement has benefited retailers

Other net revenue includes fees for SBI charging, early settlement, software
development, configuration and settlement of claims
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PayPoint

FP Retail

Romania

Bill payment transactions increased by 40.9% helped by the
addition of RCS & RDS (branded DIGI), one of the largest bill

issuers in Romania, and top-ups by 1.6%

Bill payment market share 13.7% (September 2013) with
significant growth opportunities supported by national TV

advertising campaigns to increase awareness

Research has shown that prompted awareness of the PayPoint
brand in Romania has risen from 33% to 47% in the last year

(Catibus survey)

In addition to national clients there is a fast growing list of local
clients: water, financial and refuse collection, providing further

differentiation

Retail network (approaching 8,000 sites) continued to grow
through initiatives with clients such as EoN (below) to

encourage increases in market share

Following the successful replacement of the Post Office in
the county of lasi for EON, we have extended the programme
across the remainder of the region of Moldova. Other utility
clients across the country are also showing interest

Romanian clients include:

INLERGIA 1N BITMUL

Period ended September

2012 2013
Transactions (m) 14.4 19.3
Transaction value (RON m) 1,106 1,662
Terminal sites 7,002 7,767

SATU MARE MARAMURES
{ §ALA) . BISTRITA-NASH
BIHOR
aw
| MURES
ARAD
ALBA
Csew ~COVASNA o
IS ) BRASOV VRANCEA | GALATI
"CARAS-SEVERIN
L1 BUZAU
PRAHOVA BRAILA
oy YALCEA | ances TULCEA
DAMBOVITA
MEHEDINTI ILFOV. TALOMITA
L BUCURES T "
: 3 CALARAST
oLt .
x CONSTANTA
ROMANIA oo GluRGIY

TELEORMAN

Moldova Region



collect

Collect+

. JV with Yodel to transform shopping fulfiiment for consumers Period ended September
«  Pioneer and clear market leader in parcel collection and Collect+ at 100% 2012 2013
returns through local shops, as convenient alternatives to Transactions (millions) 3.3 5.7
home delivery or Post Offices
Collect+ £ 7.5 143
. C2C and B2C parcel services have experienced strong growth ollects revenue (£m)
— i o i
5,444 sites (+3.6% growth since year end) IV (loss)profit* (£m) (1.4) 0.5

— 260 participating brands (+22.6% growth since year end)
— Total volume growth 1.7x and revenue growth 1.9x

* JV loss/profit at 100%. PayPoint reports 50% of this profit in the

- JV became pl"Ofitab|e Consolidated Income Statement as well as the revenues arising in
PayPoint UK Retail.

300.000 - Weekly volume (parcels per week)
, Period
250,000 - end Revenue by service
, 2012 2013
200,000 -
150,000 - Returns
Returns
49%
100,000 4 Deliveries
29%
50,000 -
0 T T T T T T T T T T T T . . . .
NN NN N N I N N I C NN NG or Tox DS o AT ToTorDrg 1 Fevanus Bl ok Favere b not

included in the consolidated revenue and net revenue.

R S (@& W &* N & R &

Corporate customers include: eb "4 BTQ\ M;B

John Lewis amazon wigals 2= <=

HOUSE OF FRASER media 13



collect+
Collect+ -

%4 40%
. Collect+ solves the retailer challenge to provide consumers with V cUS ' O::

a more convenient and flexible delivery and returns service ?RF ,\%?}%ﬁg:‘; .4
_ _ TAKE PLACE + + »
. Customer research continues to demonstrate a growing OUTSIDE **
preference for parcel collection point services; customers love TRADITIONAL » - .
the service OPENING HOURS # # +
. Collect+ will continue to grow its network to complement

customer lifestyles

. Choice of delivery options and ease of returns are key
determinants in customer choice of retailer

OF COLLECT+
CUSTOMERS

«  The click and collect market is anticipated to grow strongly as TONE FOR o Tt CONR P

consumers adapt to alternative delivery locations

e Collect+ attracting Competition but remains market leader Source IMRG Home Delivery Report 2013 / Collect+/Opinion Matters research 2013 /
Collect+/PayPoint research 2013:
Annual market growth of UK Click & If customers could choose alternative delivery locations,
Collect volume* 40% would select locations consistent with the
PayPoint/Collect+ network (2012: 37%)**
m Market volume (million parcels) 40%
25%
16%
0,
l l m N
= . —
2012 2013 2014 2015 2016 2017 Convenience Secure locker Retailers' own Do not want to Other
box nearto a store networks specify
* Source: IMRG regular route ** Source: IMRG
you travel

Corporate customers include:

SHOPH RIVER ISLAND § 2 SPORTS
gy
DIRECT / \\ DIRECT.com L . 2 14

AT STRIET LONDOMN




e&m commerce

Core to group strategy to provide clients with
multi-channel payment capability

Accesses fast growing markets and acts as a bridge for
the eventual migration of cash to electronic payments

Businesses now under single management to position
better our capability to secure profitable growth

Internet and mobile payments capabilities are being
more closely integrated

Web merchant partners include:

LOVESTRUCK.COM

sportingbet

Period ended September 2013

e&m commerce as a percentage of
group net revenue

Period ended September 2012 | 2013
Transactions (m) 51.7 63.2
Transaction value (£m) 2,378 | 2,485
Net revenue (£m) 6.9 7.4

__-,.';e--..--;"Remit | :’-Falr' X

e’
funkypigeon.com
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e&m commerce - Our Internet payment business (PayPoint.net)

One of the largest independent PSPs in the UK, based
on revenues Internet net revenue by service

Provides secure debit/credit card and other payments for
web merchants as well as fraud screening and reporting 2012 2013
systems

Volumes growing (17%) but revenue marginally down

— Growth in transactions dominated by larger
merchants who benefit from lower pricing

— Includes 1.3m energy prepayment transactions

45%

Broad, stable portfolio:
— No single customer represents more than 5% of 3%
revenues

—  90% of revenues from customers using us for more
than 1 year; 47% more than 5 years

B Gaming M Financial services M Lifestyle E-commerce

Closer working with PayByPhone should bring revenue
opportunities

Web merchant partners include:

D,

moonpig cor schun BritlshGas’ I]ungryl'louse.co.uk
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e&m commerce - our mobile payment business (PayByPhone)

Leader in mobile parking payments in UK, France, USA and Canada,
and well placed in fast growing markets

Processed more than 100 million payments since launch

Over 6.5 million users have registered on our system since inception

—  Over 120,000 new users added on average every month, up 20%
on last financial year

—  Over 250,000 individuals used the service on average every week

Continued development
—  Focus on urban mobility (parking, toll payments, bicycle rental)
— New API to allow non-parking payments
— Les Taxis Bleus (2nd largest taxi operator in Paris) trial

Success in sales and implementation
— Launched across Southwark, Brighton and Lambeth in the UK

— US recent launches include: Seattle, Dallas, Galveston - the first
significant PBP-only initiative in North America

—  Won Massachusetts Bay Transport Authority from competitor

— 8 further wins in France (including Montpellier and Nice) and 19
contracts in implementation

— Geneva won

Path to profitability through revenue growth and cost improvements e.g.
call centre and text costs

PayByPhone clients include:

N ( 1Y OF
'r‘rEEFTMEIH-'E.E: E:J &1_% Caty o \\q. sLInAnster VANCOUVER .

Massachusetts Bay
@ Transportation Authority ¥ 1IN =P!m<¢ Lothon “”“EE’I‘ i

Period ended September
PayByPhone net revenue by geography

2012 2013
Other 2% Other 5%

North
America
34%

North
America

37% UK 58%

PayByPhone transaction volume 000

6,567

3,769

®JKandFrance

North Amernca

2012 2013

®)

Haringey
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Summary and outlook

Current year trading is in line with the company’s expectations and provides a strong
foundation for future growth

We will continue to execute our strategy:

* Leverage and grow our retail business
— retail network expansion
— continued development of our retail services proposition
— new clients, increase market share in existing clients

« e&m commerce increasing integration between internet and PayByPhone will enhance
our capability and opportunity for profitable growth in fast growing markets

*  Continued investment into the group payments platform to drive greater multi channel
capability and efficiencies

PayPoint UK Retail, Romania, PayByPhone and Collect+ are all market leaders and are
getting stronger in their markets

19



FP Appendix 1

PayPoint

The essence of what we do




Appendix 1
The ‘essence’ of what we do

. We process high volume consumer transactions, for multi-channel payments and retail services (e.g. parcels) for
clients in vertical markets, through integrated flexible platforms

. Payments are typically low value and cover retail, internet and mobile, with money flowing to and from clients and consumers

. The platform connects to retailers and internet merchants, across different geographies, to whom we add value by providing

new services

. We aim to help our clients deliver greater convenience to their consumers

Consumers
Want to Cash
pay for Internet
things Mobile
Want to Parcels
access SIMS
convenient EMoney transfer
retail services : Offers

=

Channels

Fulfill /
settle

Accept Process

c.34, 000 retail
stores in

1<
1000
c.5,500

internet
merchants

phone

*

fulfilment

PayPoint

FP PayPoint.net

ONLINE PAYHNENTS

-

* e&m commerce

Clients

Energy / Utilities

Telecoms & Media

Financial

Transport / Parking 332 Phone
Public sector / Social housing

Retail (Inc. eCommerce) collect# :

Gaming / Leisure

Online retailers
Mobile operators
Western Union
FMCG companies

: Want to offer
consumer:
convenient,
efficient,

: cost effective
solutions

We aim to grow by leveraging our platform in targeting more clients, merchants and retailers, in turn attracting
more consumers to use our services

21



FP Appendix 2

PayPoint

Materials to support the consumer
transaction

UK Retail




D

PayPoint

Appendix 2
UK Retail: Client payment media

Council Tax
Payment Card
Cerdyn Talu
Treth y Cyngor

£33711%2500000000180

LOLuEr

6332031

. R NARTIN
18 VOB cor 6A

ull'n i NEP P

= Southern 2
- Water

Mure (et om
More possibilities

15000017

MR P MC SWEENEHS

—_——— — — =

Payment Card

o
Gas Card |

British Gas ”
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PayPoint

Appendix 2
UK Retail: Retail store

24



Appendix 2
UK Retail: Retailer external signage

Bill payment
Mobile top-up

TV licence

25
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PayPoint

Appendix 2
UK Retail: In store merchandising
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Appendix 2
UK Retail: Terminals and ATMs

D

PayPoint




Appendix 2
UK Retail: Receipts

E Top-up
Sample SPAR Tag /

/

E Voucher

/
P2 wo P2’
!g'oht

IN THE TESTROCH 20213
PayPoint 09900 oee TN TeaTROOH
int ORANGE IN TH STROO
Deno PAY-AS- YOU-GO e R
= 1 S8a32536 14857
Eguf:ga{e ?2436233935253 X : PAYT TOPUF VOUCHER
BRITISH GAS HOME TRADING SH 823858871 TXN 5268 88261246066018208883
Gaz Payment Plan (GPP) FhUUNT UBP Daa

T ae s FAVIENT SUCCESSFLL

06:58 22,0507 ! CLIENT SITE PPOTFGO29213 VODRFONE
cK 023050001 TIN 3618 REF ETPPCCAE78B42476 E-VOUCHEF
GAS PAYMENT FLAN {Gpp% Please Dial 2345 to Ll ink SCHENE
PROVIDES THE FLEXIBILITY card with nobile phons
T0 SPREAD YCUR FATHENTS. For use OfF credit Payrent Successful
< REF PEV 155000247
7 -
50p SPAR[(Y Utility Payment PIN 240660572933
Gourmet
Ready SN B82:i104161
Of Meals {
Present this coupon
at the till when buying a mm 31906
SPAR Gourmet Ready 3 THE TESTROOM
Meal in any Tates store UGC
in London to receive e e R
your 50p discount. 303875888338
AMOUNT GEP 58.00
. . 15110 a3-—-agaa4 ) $
SN 82385845 XN 5239
Transport Ticketing iF YoU HAVE DIFFICULTY
IN PARYING YOUR URTERBILL
PLEASE CALL 08457 SeaSea
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Appendix 2
UK Retail: PPOS virtual terminal
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PayPoint

UK Retail consumer




Appendix 3

UK Retail consumer e —

»” Faghtdt B el T e ¢ A P ot

PayPort is e convervent and easy way 0 pary your household

*  Almost 20% of UK adults have used a PayPoint UK
Retail product or service in the last 12 months*

«  Strong consumer advocacy

—  98% customer satisfaction - very satisfied (86%) s s
e PayPoint
or satisfied (12%)** PayPoint UK e g i [ 50t (07
— High net promoter score of 71 (comparable to T rovis il F2
Apple and Virgin)* P Bt e s b 4 m neh BT ,

*TNS Omnibus survey March 2013 ** IpsosMORI Customer Exit Poll December 2012

NPS® - Word of Mouth: %
Net Promoter Score - Calculation ’ Lin!wdﬂﬂ
Recommendation in future will talk positively about 7

“Taking everythinginto account, how likely s it that you would their (distributor) experience and will
recommend PayPoint to friends and family?

therefore be likely to recommend

wir . PayPoint to friends/relatives ,
e | B "G = GAIN of PROSPECTS

e L \Tl
Detractors will not talk positively
Detractor: r " » . .
crracen about their (distributor) experience,
and could talk negatively ,thereby

preventing friends/relatives from
NPS® = T Dot Ctors using PayPoint = LOSS OF PROSPECTS
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PayPoint

Materials to support the consumer
transaction

PayByPhone




FP Appendix 4
PayPoint PayByPhone: Parking payment: IVR, SMS, mobile web

= |

G .~ Menton
e Pee  TOPAYCALL: o mk VILLE L4T oW JhENN
0207 005 0055 E Payez par mobile
- Stationnez plus facile!
payoyphoneco uk To pay call: 5 ® ©
CATION 0207 [ ] JE e,

0050055

Or wisit;
paybyphone.co.uk

0174181818

Entror i ohis TarT &l
T b derse

62500

=== 62501

Location

12345

B === pa}’ b_"}" phDﬂE




Appendix 4

PayByPhone: Les Taxis Bleus
| PAYEZ VOTRE TAXI PAR MOBILE !

connectez-vous
paybyphoneir
3883

PARISIEN

B LES TAXIS BLEUS EITITE]
i pay by phone

entrezle code taxi

| et validez
e AN
1. Passenger
Payez v.c:li;e T:;xi Bleu par m;bile!
"W LES TAXIS BLEUS BT
Entrez ou scannez le code taxi
2. Driver

Pas d'identifiant PayByPhone?
Enregistrez votre numéro de mobile et
une carte bancaire valide.

n
o
&

Commander un taxi

Aide et support Conditions d'utilisation

- "R LES TAXIS BLEUS L[]

Paiement confirmé.
Débit sur carte bancaire.

Bén#liclalrs
Code Tax

;gxl Bleu 3883
353823492831
Réfélen ce: 85030080

Terminer

3. Passenger
confir

enters amount

Saisir le montant de la course

10, 00€
m
45 6
7 g g

| ) TR | 1
«

_ Adeetsuppor |

ms payment

34
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Materials to support the consumer
transaction

Collect+




Appendix 5
www.collectplus.co.uk

. L}

collect®

o Rl il B {r-.-lnlp-lmr ;;;}__;EI el i s e L

5 made aasy - al your local comer shop!

1, AbRzsh 8 labed 2. Drop off your pants 3. Falax
e
Awtars CAME 33 D58 50 Mg Brans enn Coldeoe e it T -
. 'T._'*":«“:.H/
S e@WMll HOUSE OF FRASER foHE.—E’ KARE i, )
- "'\-d-‘_
i — : Parlpdl Jytmmn
P _| A YT
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FP Appendix 5

paypoint WWW.coOllectplus.co.uk — Parcel delivery

collect
s e [ = ©

= - N
© Erter parcel detaly ‘ .

(=] ([e]=]+]

wrnl
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PayPoint

Appendix 5

www.collectplus.co.uk — Parcel returns

collect+ e anood
S el st b band a paesl ¥ ek (B aign in B
@ Refturms made easy - at your local shop
Adlah @ Cobec]+ bt 2 Lo OfF yoia! pavrrel al & shop o s
= Wiru iy il iy priad Shi (eflins o Ol S0 RhEGE RN L. ddrd § e = T T eSired peid of podtagE
= Choost vour retaler ko bagan Ho mmicrs bost Sahedevs o T DodiEs MTHE 3000 0 B 0P TS
¥ Choose your ratalar from i 53 beloy or iry Typing ihesr nama
n ¥ Ao che Toaw —
Littlewnods EEEEEEIES g 3
B AL
Eil'.‘ﬁ- B Dack § felrs b ddepivione HiorEaminer and
B Alah
mlecil B HRpok b ek I e |
¥ A JaTad
AN Hars
RNEW LOO ¢ kiidem
*  AgpariidhAdesrE
AT
m & Book 3 rekum ® Apsad Oulal
g
h—* "" ¥ Bopk 3 rebure ]
s ACETLE Mt i arens B By =l
‘rean fiodieed Temmaliss  Sow Prives =
L T e—_——
Sopphy Sl e awerss
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Appendix 5
Collect+: Phone pick up barcode
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Appendix 5
.E,ﬁ Collect+: UK Network

+  Target network density
- 1 Mile urban
- 5 Mile rural

Over 5,500
locations live

Nrverter 1)

PayPoint - collect+
UK Network

0 Collect+ live agents
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Materials to support the consumer
transaction

PayCash
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PayPoint

Appendix 6
PayCash — merchant’s website

- D Gues
% mwgm Hello Vivienne  Logout | My A
Cards Flowers Gifts w Q
Payment Options

Pay by card

Pay for your ceder with & ciedit o debit cand

Add Prepay and Checkout

axira 25% e

ﬂ T 50 ADL BLOBD. ThE8E CANTH

Pay with PayCash

liona? Coll 0845 4500 100 B 1 iter

makos ordgning simpla. Add

re club Sawemoney and
£20 ce meen to your account and we'll add an

F2 PayPolnt I you donl want to use a credit | debat card, pay for your
FEAEAE REEEAEDE ceder with cash al 8 PayPoint outiet
Back
Moonpig Products Helpful Links About Moonpig Our Apps
Capaltie abie Dl lriva e ot Ll &= . o .
et oy cA st i Ao W irhone W Android
Flowars Fads Contact Us
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Appendix 6

PayPoint PayCash — consumer voucher

Pay cash at PayPoint

Pay for your onling purchase i cash at any
one of nearty 20 000 PayPoint outiets across

PayPoint oL

moonpig

Thank you for your order, the detalls of which are a3 follows
Netost VagVoiat Dutiet?

o Amourt Payeble 1076

o Quder Nusber. LLYWZRS Ower 99 par ot of 21 UK
Nautahalde sim wathun ane
Fieoze prnt out thes nvoice and take £ 10 & PayPont outiet, In the event that mile ih wOIA Meas ot five
YOU A8 LOADIR 10 DInd IS vOICA, plasse make  note of the 19 Gt mikes in rural aceas of tha
fumber below the barcode. YWhen making paymect, you mutt pay the il neavest PayPoint outiet

anourt N Crder 10 yOur purchase 10 be condrmed
o Sind your nesren outie!
0 pret this nvoice, please cick here simply glich hare of visit
e pavpeint comftas el
Please note 10 achieve same iy detpalch from Monday 8o Friday, wel
N00d CONNMAton OF your Coth paymect rom Ihe PayPort relader by 2om
R will take Up 10 15 minutes for the PayPort system to confm the payment
10 MOONEIQ. TharsiOre, DIsAte ANSLER YOU Py Dy Cath 8 & PayPort outief By 1 450m of the Intest 20 harve
yOur Order despalched On the tame dey

Pay cash at PayPoint: Your Order Invoice E
Order ULWIRS
9826 1645 067 3384 851 E
£10.76

Expires on 05062012
You can pay o any PeyPoint outiet by taling e prirded rwoice and
{ -] W presenting €10 the Casheer . Your goods will be daspalched by the

M ChArt ONCR PAYEANE DAt Deen Claarad If YOu réegurs anyy Turther
SEStONCe rogirding eg order, ploase contact the merchant

LA RSN LE R BN B}

Agerd Rncons . Tahe the custome s cash 20 3030 Tim Darcode on this svwontw, IT D Daecode will (it 30an, ype 0 The
19 SOt Code Detwnsth the barvode a8 sodett 2o Barcode on the 1ouch scrven. Type 0 the nvosin amowrd a0d press Bawr
Sadect Conrtiern arod hand the Custiemer back D srecitn 208 the Pay Poet recepn




