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Results summary

* Good results with progress across the business
* Net revenuel up 8.3% and operating profit? up 9.1%

* Retail continues to grow with net revenue up 10.1%:
+ UK & Ireland retail network net revenue increased 9.3%
* Romanian bill payment transactions up 36.8%
» Collect+ transactions up 38.7% to 18.8 million
* New multi-channel capability launched and first sale achieved

* Mobile and Online* net revenue down 3.8% despite parking growth:
« Transactions increased to over 145.3 million, up 10.0%
« Announced sale process for our parking and online payment
processing companies to realise their value

* Final dividend per share of 26.1p, up 9.2%

1. Netrevenue is revenue less commissions paid to retail agents, the cost of mobile top-ups and SIMs where PayPoint is
principal, card scheme sponsors’ charges and out sourced call centres.

2. Operating profit including our share of joint venture results and excluding the £0.2 million costs associated with the
acquisition of Adaptis Solutions Limited in the previous year.

3. Excludes special dividend in 2013

4. Mobile and Online comprises our parking and online payment processing companies

Net revenue £m

105.7 113.7

2013 2014 2015
Operating profit?2 £m

41.0 45.4

2013 2014 2015

Dividend per share?
pence

30.4 35.3

2013 2014 2015
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Update on strategy



Retail

Our track record of innovation to drive differentiation i

1996 1998 2000 2002 2004 2006 2008 2010 2012 2014

|

|

|

|

|

|

|

§ Bill payment Mobile top-ups Dr/Cr Parcels Cash out i
«— . |
> collect+ Slmple@) |
% - Gas Card parcels made easy Payment :
b i
S Money transfer ~ Net settlement |
(7] |
3] Multi-channel i
= SIMs energy |
g product i
PayCash !
_____________________________________________________________________________________________________ il

|

T1 terminal T2 terminal PPoS |

} 4 P | X 1 |

) W i
S | |
° PayPoint Rapid i
= |
S  Cash Online Mobile Advanced |
g payments payments payments platform i

|

FP PayPoint.net EEE paybyphone E’)ﬁii’.ﬁ‘:ﬂ?fom i

ONLINE PAYMENTS |
______________________________________________________________________________________________________ |

i

I

I

|

|

|

|

Geographies
\ V/
/N
]

[ ]
]
[ ]

Results for the year ended 31 March 2015

2015...

New
services

New
multi-channel
products

3 generation
terminal/EPoS

V1N

anN>=30I1D

Multi-channel
payments



Building on our strengths .

* Unprecedented change presents PayPoint with further opportunity to help clients and retailers
serve consumer needs .

Omni channel choices
Convenience and quality
Mobile technology/apps

: N PR, +  Community service hub
Consumer choice 1 Gients y . _

) ‘ 3 *  Core retail technology
Multi-channel payments (Vertical Retailers N ——
Payments partner specialisms) . 9y

. touch points

« PayPoint is able to simplify and service these demands:
* Clients Multi-channel payments platform

* Retall Third generation terminal/Epos platform

* The expertise gained from Mobile and Online in multi-channel and mobile applications has
enabled us to target this highly attractive opportunity

* We are seeking new territories to extend our retail capability

Results for the year ended 31 March 2015 P



Focussed multi-channel future

FinTech businesses are in an arms race of investment

Global FinTech Investments
685

728

mmm Funding ($m) $12,044m

—Deals

434

316

$4,020m

51824m  °2570M $2.742I11 I

2010 2011 2012 2013 2014

Source: Goldman Sachs

Board has decided to sell our parking and online payment processing businesses within Mobile
and Online:

*  Mobile and Online funding requirements suit a different investor
« Sale will realise value in these businesses

«  Strong multi-channel payment capability is retained and being applied to our core business

Reorganised group to facilitate further focus on retail

Focus on multi-channel payments and services, where we have retail networks

P
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Good results from continued retail growth

Year ended March 2014 2015 %
£m £m change

Net revenuel 113.7 123.1 8.3
Other cost of sales (16.8) (18.1) 7.7
Administrative costs (52.7) (56.9) 8.0
Collect+ (share of JV) 0.9 1.3

Operating profit2 45.4 49.5 9.1
Investment income less costs 0.8 0.1

Profit before tax 46.0 49.6 7.7
Tax (10.1) (10.4)

Diluted earnings per share 52.6p 57.4p 9.1
Dividend per share 35.3p 38.5p 9.1

1. Netrevenue is revenue less commissions paid to retail agents, the cost of mobile top-ups and SIMs where PayPoint is principal, card scheme sponsors’

charges and out sourced call centres.

2. Operating profit including our share of joint venture results and excluding the £0.2 million costs associated with the acquisition of Adaptis Solutions Limited in

the previous year.



Net revenue grows by 8.3%

£m
130

125 £(0.6)m
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£123.1m

£113.7m
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Retail services
Mobile and Online
2015



Cash generation and use

Year ended March 2014 2015
£m £m

Operating cash flows 50.8 56.3
Working capital 5.0 (2.7)
Cash generated by operations 55.8 53.6
Tax and interest paid (10.4) (8.7)
Net cash inflow from operating activities 45.4 44.9
Net cash used in investing activities (12.7) (9.9
Cash settled share based remuneration (5.3) (2.9)
Equity dividends: - Final and interim (21.5) (24.7)
- Special (10.2) -

Net cash used in financing activities (37.0) (27.6)
Net (decrease) / increase in cash (4.3) 7.4
Cash at beginning of period 46.6 41.6
Effects of foreign exchange rate changes (0.7) (1.8)
Cash at end of period 41.6 47.2
Cash and cash equivalents 41.6 43.9

Cash and cash equivalents included in assets held for sale - 3.3



Financial review - summary

« Strong balance sheet

« Qutlook good for retail growth

- Net revenue: retail services opportunities, network expansion
- Other cost of sales: increasing depreciation and amortisation

- Administrative expenses: continued investment in Mobile and Online until sale and
VAT ruling applied

- Mobile and Online: continuing losses expected to reduce first half profits

- Collect+: not clear on amount if any of the impact of Yodel’s proposed cost increases
- Tax: modest rate reduction, but Romanian profits now taxable

- Capital spending: £10m to £13m

« EXciting opportunities to address:
- Client multi-channel needs

- Retail services and technology development
- Geographic expansion



Operational review



Retail Payments and Services

14

«  Strongly differentiated, over-the-counter payment proposition

*  The network:
+ UK, Ireland and Romania
« Over 37,500 convenience stores open early til late
* Major utilities and service companies under long term
contracts, with some exclusivity
« Across multiples, symbol groups and independents

«  Offering a variety of services:
* Cash in: household bills, mobile top-ups, taxes and e-
money loads
« Cash out: DWP’s Simple Payment service, energy
company rebates and local authority payments
» Retalil services: Parcels, ATMs, broadband, money
transfer, SIMs, debit/credit processing, receipt advertising

+ Leading technology partner

» Retail systems provider, uniquely positioned to drive
growth in the convenience sector

*  Multi-channel capability provided to clients extending our
offer beyond cash payments

* Market leading point of sale for payments and services

* Next generation terminal in development which will
expand service proposition for retailers and clients

Results for the year ended 31 March 2015

Retail

Transactions (m)

Average spend per
transaction (£)

Transaction value (Em)

Net revenue (Em)

2014

635

15.5

9,840

98.6

2015

667

15.3

10,181
108.6




Retail Payments and Services — UK & Ireland

UK & Ireland retail net

« Bill a_nd general net revenues continued to show growth, 105 - revenue bridge
despite reduced gas volume
+  Top-ups net revenue increased despite mobile top-up decline 100 -
: . : £0.6m
* Retalil services net revenue growth of 20.3% driven by —
parcels, debit/creditand ATMs o 95 - £3.7m
* Added 450 ATMs, 978 debit/credit sites, 39 money
transfer sites £03.1m
» Parcels net revenue growth of 24.4% 90 | '
. 2014 Billand Top-ups Retail 2015
*  Low churn (c.3.5% per annum) and over 1,000 new sites general PP services
added. Sales success in retail services has helped to
increase yield UK & Ireland retail net revenue by service
2014 2015
+  Continued retail service innovation
* Roll out of EP0S integrated solution has now reached m Bill and
over 7,500 sites general
*  Over 65% of volume now on fast broadband lines Top-ups
*  Multi-channel payment solution launched and first sale
achieved
H Retail
services

Clients include: _ _
g & - EREED ¥)) Multiple partners include:

-9 é‘D‘F EE. BEEXXa @ Londis  The co-operative
eon . @ssE Sainsburys [Kalakasdl ( MColls TESCO

& your local stors
orange

Costcutter
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Collect+
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% TRUST ) Excellent OVER

* Customers are increasingly looking for Collect+ as 9.0/10 OF TRUSTPILOT
an important service within the retail offering STEXJLEE\F{XCSE

AS 5 STAR
* Collect+ service is highly rated by consumers 759 6

Customer reviews

+ Several key new retail relationships are due to be
launched in spring/summer 2015

A @ @ B B @ @B @@

° - - . . . . CINC) o CINNES o
Bringing the offline gnd o_nllne retail experience : 79/) : 92/0
together and exploring different retail formats . . OF CUSTOMERS . . OF SEND
. - RATE THE . . CUSTOMERS
. = CONVENIENCE . . PLAN TO USE

XE%U?)IE?FISIF?;JS OUR SERVICES

Clients include: e

(o -
John Lewis éM S eb e BT@
ASDA THE WHITE COMPANY @g@_%&

+:50%

¢ 6668 OFONLNE SHOPPERS

A sssss HAVE USED A
. o~ OUR STORE 'CLICK & COLLECT
- .CO.Uk m HOUSE OF FRASER SATISFACTION issss SERVICE TO
p— : PICK UP GOODS
B LB @ - HIGH STREET SHOP
TS\ Superdry. P
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Collect+

Joint venture with Yodel to transform shopping fulfilment for consumers

Collect+ at 100% 2014 = 2015
* Pioneer and clear market leader in parcel collection and returns through
local shops, as convenient alternatives to home delivery or Post Offices Transactions (m) 13.6 18.8
+ B2C (Click & Collect and returns) parcel services have experienced strong  ~qject+ revenue (Em) 341 46.1
growth with C2C (send) volumes reduced
+ 5,831 sites (4.5% growth since last year) .
V profit* (£ 1. 2.
+ Total volume and revenue growth 1.4x JV profit* (£m) 8 6

*  Over 300 participating brands

; i * JV profit at 100%. PayPoint reports 50% of this profit in the
¢ Market leader in a competltlve landscape CQn_s%Ii_dated Income S%/atement%s well as the rev%nues
arising in PayPoint UK Retail.

The majority of our margin is made in the UK Retail business

600,000 H Parcels per week y
ear
Revenue by service:
500,000 - end y
2014 2015
400,000 -
300,000 - Click &
Collect
200,000 - = Send
100,000 -
m Returns
0 T T T T T T T T T T T T T T T T T T T
O O OO d d d 4 N N N N MO OMO O <~ < 9 10
T A A A A A A A A A A A A A A A A A
S S 5083532859885 T835FT3S
=S s nAOo=2oo0nOQ0=2"PnNn0Q0=2">20n0=2>0nA0%=3



Retail Payments and Services - Romania

Bill payment transactions increased by 36.8%

Bill payment market share 20% (March 2015), up 5ppts
from March 2014, with significant growth opportunities
supported by national advertising campaigns to increase
awareness

Fast growing list of local clients providing further
differentiation: water, financial and refuse collection

Top-ups transactions up by 7.4% reflecting strength of
network

Retail network (over 9,200 sites) continued to grow, with
differentiation through strong rural presence and improved
consumer recognition

Road tax payments success and new retail services
opportunities under review

Money transfer developing well with transactions up 80.6%
year on year and in over 1,800 sites

Clients include:

5

UaJ

L

pC VOdafone ENER)GIA IN RITMUL TAU. orange ROMTELECOM

Romania 2014 | 2015
Transactions (m) 44.7 59.6
Net revenue (RON m) 29.4 38.5
Terminal sites 8,354 9,234

Romania net revenue by service

2014 2015

m Bjll and

general 24%

Top-ups

E Retail
services

[(IleT)e-on
P

| GOF S\WGCZ




Mobile and Online

19

«  Only 12% of group net revenue

« Transaction growth was 10.0% , net revenue down
3.8% partly due to the loss of Westminster parking

+ Parking vertical:

Flagship Mobile and Online consumer product
Leader in mobile parking payments, based in
UK, France, USA, Canada and Switzerland
Processed over 140 million transactions since
launch

Over 9 million have registered on our parking
system since inception

Continue to land exciting prospects (NCP/TFL
deal, Kensington and Chelsea trial)

One of the launch apps for the Apple Watch
Launched first phase of parking services in
Paris

* Payments:

Payments platform links into 16 acquiring banks
in the UK, Europe and North America

First two new payments products launched as
part of our new advanced payments platform
Broad portfolio of large and medium online
merchants and also mobile parking clients

Results for the year ended 31 March 2015

Mobile and Online 2014
Transactions (m) 132
Transaction value (Em) 4,902

Net revenue (Em) 151

2015

145

4,575

14.5

Mobile and Online net revenue by service

2014

B Parking
B Gaming

Financial
16% services

B General
ecommerce

B Lifestyle

2015




Summary and future
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Summary and future developments

Current year trading is in line with the company’s expectations and provides a strong foundation for
future growth

The sale of our parking and online payment processing businesses enables focus on multi-channel
payments and services where we have retail networks

PayPoint UK Retail, Romania, mobile parking and Collect+ are all market leaders and are getting
stronger in their markets

We will continue to execute our strategy:

«  Continued investment into the group payments platform to drive greater multi-channel capability
and efficiencies

 Leverage and grow our retail business
- retail network expansion
- continued development of our retail services proposition
- further investment in retail technology
- new clients, increase market share in existing clients

«  Next generation terminal allows further innovation in proposition for retailers and clients
 Romanian success demonstrates potential beyond existing geographies

«  Seek further insight into our consumers and other international markets

Exciting long term potential for profitable growth
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Appendix 1

The ‘essence’ of what we do



The ‘essence’ of what we do

*  We process high volume consumer transactions, for multi-channel payments and retail services (e.g. parcels)
for clients in vertical markets, through integrated flexible platforms

* Payments are typically low value and cover retail, internet and mobile, with money flowing to and from clients and
consumers

* The platform connects to retailers and clients, across different geographies, to whom we add value by providing
new services

* We aim to help our clients deliver greater convenience to their consumers

Consumers Channels Accept  Process  Fulfil/ Clients
settle
Want to : Cash M | Retail stores Energy / Utilities ! Want to offer
pay for i Internet u | ©37.500in: Telecoms & Media i consumer:
things Mobile L %% Financial convenient,
H T I . I I Transport / Parking efficient,
I Public sector / Social housing i cost effective
# Retail (Inc. eCommerce) PSRl : solutions
: - :_:I Internet Gaming / Leisure i
Want to Parcels o
access : SIMS N Mobhile Online retailers
convenient  : Money N Mobile operators
retail services :  transfer E . Western Union
H Fulfilment .
: Offers L . FMCG companies
Add value Consumer Add valge
* Convenient multi relationships . Mu‘t_l ch_annel pa.yments
channel payments * Vertical integration
+ Breadth of services * Specialised payment services
* Unigue retail systems
* Consumers

We aim to grow by leveraging our platform in targeting more clients and retailers, in turn attracting more consumers
to use our services

P
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Materials to support the consumer transaction
UK retail
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Materials to support the consumer transaction

UK Retail: Client media payment

ScottishPower Quantum GasCard

Ffa%nent Card
yir Talu Rhent

SCOTTISHPOWER
The Energy People

umsnmn‘um

<= Southern
—~— Water

—— S

Mr Chris Finn

Gas Card

Looking after your world

Results for the year ended 31 March 2015



Materials to support the consumer transaction

UK Retail: Retail store

27
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Materials to support the consumer transaction

UK Retail: Terminals, Pin Pads and ATMs o

Pay in seconds with
Visa contactless
for purchases up to £20

- ViSA °
Flow faster with Visa o

Results for the year ended 31 March 2015 P



Materials to support the consumer transaction

UK Retail: PPOS virtual terminal

~ ENT BARCODE/KEY/CARD

oAILE &
"(f\!('ﬂl 1] “lK

SIPLE Sousd sy

PAYIENT N 0

TESUING Ch8 10 TTEeweE
ng@g';y VST WNION
gueetricrry |0

ADMIN | REFUND | SIMBT | ENTER | CANCEL
TOKEN

Fruit & Veg

@WQJ'\

DOWN




Materials to support the consumer transaction
UK Retail: New and developing sectors

30

Digital content

BUY GAME
e€VOUCHERS HERE

L2 PlayStation.

Pick up more
from your local store

Toftng out more it paypeint ok game

BUY GAME
eVOUCHERS HERE

1.BUY WITH CASH

2.REDEEM ONLINE

3. START GAMING

Pick up more
from your local store
Totnd e

10 out more wisi paypaint. co.ukigam

F2
PayPoint

PayPoint 20099
COSTCUTTER SE2 SUG
PLAYSTATION STORE

WALLET TOP UP
799366133285

AMOUNT GBP 20.00

15:22 20-11714 :
SN 8255908404 TXN 2387
YOUR VOUCHER IS REARDY

TO USE - PLEASE STORE

IN A SAFE PLACE

PAYMENT SUCCESSFUL

REF PIC324001628

PIN: 7RBE-BRNM-BS97

TXN: 000000000017 17726124

REDEMPTION INSTRUCTIONS
1.Go to Playscacion(R)
store

2.5ign in to your Sony
Encercainment Network
Account

3.Select “Redeen Codes”
(For PS Vita, First tap
Options icon at Foot of
the screen)

4.Follou on-screen
instructions to redeen
code

Code issued by Sony
Network Entertainment
Europe Ltd

Expires 12 months Fron
purchase

Full terms apply ac
sonyentercainment
necuwork. conm/ Legal

¢|'9 PlayStation Store

Thank you!

Results for the year ended 31 March 2015

Cash Out

ENERGY CLIENT oSk

PR crenecourap

0800 000 0000
oo [T
99 Nobody Road, =

(01280

‘Your Customer Reference Number

Ao o) 0000000 00000
Good news — here’s your £140.00 Warm e

Home Discount

M Somebody
Managing Director, Residential Energy

ERGY CREDIT VOUCHER

=

£46.00 I

ENERGY CREDIT VOUCHER

E2
] @

£49.00 Wi

BEST ALTERNATIVE
PAYMENTS PROGRAMME

s
TCPA 2014

Category Winner

P
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Collect+



Materials to support the consumer transaction
www.collectplus.co.uk

collecty

parcels made easy

Our Services ~ Business Users ~

Send, collect and
return your parcels
Early 'til late, 7 days a week

housands of parcel store e UK

se parce!

£489 | £619 | £829

Economy (3-5 working days)

Standard (2 working days) £559 | £719 | £929

r lunchtime queues, just
h your day

Excellent

wover 26 9.0/10

ooonn
» 7753

Customer reviews

Our Store Network

rk of over 5,800 local stores in ¢
make sending and collecting parc

Costcutter EERR® Nisa

Our Services eBay Sellers Help

Send Store Locator FAQs

Return About Us Terms & Conditions
Click & Collect Our Partners Privacy Policy
Track a parcel Brands we work with

Retailers News

© 2015 Drop and Collect

ing as CollectPlus Registerad Number: 06593233 | VAT Number: 946830691

Registered Address: CollectPlus. Victoria House. 49 Clarendon Road. Watford. Hertfordshire. WD!

Our Services

Our three services are all designed to fit around your life, so you can send, collect
and return your parcels from your local CollectPlus store, at a time that suits you.

v s Corscone

if you sell online. or want to send a gift to

a loved one. our send service is perfect for

you.

1 Buy. print and attach your

label

2 Drop your parcel off at your

local CollectPlus store

3.Track your parcel online to

its destination

How to send parcels w <

Changed your mind? Return your
unwanted purchases to over 260
retsilers.

v.“ 1 Stick your label onto your
— parcel

2 Drop your parcel off at your
local CollectPlus store

3 Track your parcel online to
its destination

Shop with your favourite brands online
and collect your purchases at your local

store.

RIVER ISLAND

Clanks
asos

1. Buy online and choose

CollectPlus as your delivery
option

2You'll be emailed a

collection barcode when
your item arrives in-store

3 Teke your code to the store

end collect your purchase

amazon

very

John Lewis

P



../../TV brief 2014/Scorch/How to return an item to a retailer with CollectPlus.mp4

Materials to support the consumer transaction
www.collectplus.co.uk

collect¥

parcels made easy

Our Services v Business Users »

© Enter parcel details

Find

Light Regular Heavy
0-2kg 2-5kg 5-10kg

erng, -
Economy Service e s i e |
Typlcatly 3-5 working cays © £4.89 |£313 || 28328 Adon /
] | Ay -

Standard Service el | o] | e {4 Y e @ ws1a8
Typically 2 working 65 @ R | I | R < delivered to the door \

/, ‘ from £4.89

5 \ ) - e
—

— W == Pifshanger
of delivery _ 2 e

Or 3dd 3 new parce %
’ Ba s X
© Review & confirm % Bloes e

© Print

© Drop the parcel at a shop




Materials to support the consumer transaction
www.collectplus.co.uk

collect¥

parcels made easy

Owur Services -

@ Returns made easy - at your local store

@"-’“'" » Bookaretum

mlDirecﬂ * Bookareturn
NEW LOOK » Bockaretum
m ¥ Bookareturn
&M * Bockarsturmn

> Choose your retailer from the list below or try typing their name:

R

v

v

-

v

v

51Parcel

7 For All Mankind
Addict.co.uk

Additions - Very

ADF

Adventure Northumberland
Alexon

All Sole

Amazon

Andrew James




Materials to support the consumer transaction
Collect+: Phone pick up barcode

35
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Materials to support the consumer transaction
Collect+: UK network

Target network density
- 1 Mile urban
- 5 Mile rural

Over 5,800
locations live

Results for the year ended 31 March 2015
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PayPoint - collect+
UK Network

@ Collect+ live agents

collect+




